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1 CONCEPTION OF THE ANALYSIS 

1.1 RESEARCH CONTEXT 

The media analysis of the 2008 national elections is part of the national research network AUTNES 

(Austrian National Election Study), funded by the Austrian Science Fund (FWF). The focus of the 

project “Mass Media Coverage and Effects“ (Project Number: S10904-G11; Principal Investigator: 

Günther Lengauer, University of Innsbruck) is on the investigation of mass-mediated politics in the 

2008 Austrian election campaign. More precisely, the media analysis examines media content and 

effects and the role of mass media in portraying, reflecting and (re)framing the election campaign. 

 

1.2 OBJECT OF STUDY 

The object of study is defined as the coverage of Austrian federal politics – with or without explicit 

reference to the election. Hence, a report requires a substantial reference to federal politics 

(domestic or foreign) to be selected for this analysis. Reports concerning regional or local politics 

(federal province, district, or community level) are not covered by this investigation. 

Austrian federal politics is defined as those fields of polity, politics, and policy topics which are 

described in the topic catalogue (Appendix A) in detail and in the overview below.  

In the selection process, no sectional restrictions were applied. This means, reports that are bound to 

politics, but were published in the economy, sports, culture or communication section are also 

covered by this analysis. 

 

Overview of the Main Topics Relevant for Analysis 

 Policy Issues 

o Economic Policy 

o Financial Policy 

o Security Policy 

o Foreign Policy 

o European Policy 

o Defense Policy 

o Infrastructural Policy 

o Educational Policy 

o Social Policy 

o Sociopolitical Issues 

o Migration Policy 

o Cultural and Media Policy 

o Environmental Policy 

o Sports and Leisure Time Policy 

 Process Oriented Topics 

 Structural and Cultural Topics 
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 Election Related Topics 

 Campaign Related Topics 

 Non Political Topics 

 Personality Profiles 

 Party Profiles 

 

 

Figure 1: Object of Study 
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1.3 PERIOD UNDER INVESTIGATION 

The period under investigation covers the final six weeks of the 2008 Austrian election campaign.  

For newspapers: Monday, August 18 to Election Day, Sunday, September 28 (42 Days)  

For TV newscasts: Sunday, August 17 to Saturday, September 27 (42 Days) 

 

1.4 MEDIA SELECTION 

The media sample consists of six national newspapers with the highest circulation and the two TV 

main evening newscasts with the highest viewership in the public (ORF Zeit im Bild) and private 

sector (ATV Aktuell). 

Newspapers: 

 Neue Kronen Zeitung (tabloid) 

 Kleine Zeitung (tabloid) 

 Kurier (broadsheet) 

 Österreich (tabloid) 

 Der Standard (broadsheet) 

 Die Presse (broadsheet) 

 

TV newscasts: 

 Zeit im Bild 19:30 Uhr (public service TV) 

 ATV Aktuell 19:20 Uhr (private TV) 

 

1.5 BASIC POPULATION 

All media reports which were published in the period under investigation and selected according to 

the criteria specified above are covered by this investigation. Advertisements and PR texts are not 

part of the analysis. 

The analysis is designed as a real format investigation. This means newspaper articles are collected as 

pdf files and TV news segments are recorded as video files. This procedure has two advantages. First, 

the coding is based on the same documents available to the media users. Second, textual, auditive as 

well as visual elements can be covered by the analysis. 

 

1.6 CONTEXT UNIT, UNIT OF ANALYSIS AND CODING UNIT 

The whole media report including all textual, auditive and visual elements (photos, info charts and 

other visualizations) is the recording unit and the unit of analysis. Context-related interpretations 

that exceed the framework of the single media report are not part of the coding decisions. 
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Thus, the single report is the relevant context unit (unit for the semantic explication of the coding 

unit), the primary unit of analysis (unit about which statements should be made) as well as the 

primary coding unit (unit whose characteristics are recorded).  

 

1.7 SELECTION OF THE SOURCE MATERIAL 

The formal identification of a news item is conducted as followed: A news item has to be self-

contained. A report in a different form of presentation about the same topic counts as a new piece. 

Thus, news reports, commentaries or interviews about the same topic are judged as independent 

reports. The same holds true for different presentation styles of TV news items (e.g. interviews). 

Anchor reports are regarded as integral parts of a report and not as separate media reports. In 

principal, media reports have an author’s signature and include a headline, a title or an anchor 

report.  

Reports or news in brief with distinct headlines that are published in overviews and columns of short 

news (see Figure 2) are classified as separate media reports. This applies to news flashes on TV as 

well. 
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Figure 2: Example – Boundaries of Media Reports 

Each item in this column of short news is 

a discrete report as they show individual 

headlines. 

 These sections do not have distinct 

headlines and therefore they count as 

one single media report. 

 

 

 

So called information boxes (figures, statistics, separate text blocks), which can obviously be 

identified as part of a media report (as additional background information etc.), do not count as 

separate media reports but are rather treated as an integral part of the superior report. 
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Figure 3: Example of an Information Box  

 

 

Teasers and Trailers (Headlines of the Day): 

Teasers are short articles on the front page of a newspaper which refer to the comprehensive sequel 

of the article inside the paper. Such teasers are classified as independent reporting units. The same 

holds true for the trailers of TV newscasts (headline overview of the day). Table of contents 

(horoscope S. 17, TV guides, etc.) or program announcements on TV are not relevant for coding. 
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Figure 4: Reports not Relevant for Coding 

 

 

 

 

 

 

 

 

Tables of content and TV guides are not relevant for coding. 

 

Selection Criteria: 

In order to determine the relevance of each media report for our analysis, the reference to Austrian 

federal politics has to be identifiable in the headline or the lead of a newspaper article and in the 

introduction by the reporter on TV, respectively. If the relevance is not identifiable in these sections 

of the text, the report is not selected and therefore not part of the analysis. Exceptions are reports 

without headline, lead or introduction. In these cases, the whole text is the basis for the decision 

whether a content-related reference to Austrian federal politics exists or not. The relevant fields of 

topics concerning Austrian federal politics (domestic and foreign policy) are recorded in the detailed 

Main Topic Catalogue (see Appendix A of the Codebook). 
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1.8 DETAILED POPULATION OF THE RELEVANT MEDIA REPORTS 

Over the whole period under investigation, 6,506 media reports in the analyzed media outlets meet 

the relevance- and selection criteria for the media analysis of the 2008 Austrian election campaign. 

6,111 reports were published in the six newspapers and 395 broadcasted on TV newscasts.  

 

Table 1: Detailed Population of the Media Analysis 

  

Total 6,506 

Number of Relevant Newspaper Articles 6,111 

Number of Relevant TV News Reports 395 
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Table 2: Detailed Overview of Coded Media Reports 

Date Number of Reports per Outlet 
 

 
Kronen 
Zeitung 

Kleine 
Zeitung 

Kurier Österreich 
Der 

Standard 
Die Presse 

Zeit im 
Bild 

ATV 
aktuell  

17.08.2008 - - - - - - 1 2 3 

18.08.2008 27 11 15 13 18 24 2 4 114 

19.08.2008 33 25 22 21 24 27 4 4 160 

20.08.2008 31 13 19 27 29 25 6 4 154 

21.08.2008 25 29 17 19 25 35 10 4 164 

22.08.2008 28 10 18 22 22 27 8 5 140 

23.08.2008 22 25 21 25 31 40 4 1 169 

24.08.2008 24 13 15 25 -1 - 5 1 83 

25.08.2008 13 9 12 20 20 17 5 1 97 

26.08.2008 27 21 23 35 26 24 7 4 167 

27.08.2008 33 20 31 20 28 31 5 3 171 

28.08.2008 25 28 16 19 26 25 6 2 147 

29.08.2008 38 17 32 20 24 26 8 3 168 

30.08.2008 32 12 10 33 24 36 4 1 152 

31.08.2008 32 26 8 21 - - 6 1 94 

01.09.2008 27 14 17 16 25 16 5 3 123 

02.09.2008 30 22 23 30 30 32 9 5 181 

03.09.2008 27 19 22 24 40 40 6 3 181 

04.09.2008 33 27 14 23 28 27 8 3 163 

05.09.2008 36 22 22 17 35 33 9 3 177 

06.09.2008 19 22 37 22 38 43 2 2 185 

07.09.2008 25 31 18 13 - - 8 4 99 

08.09.2008 28 20 18 18 19 19 6 4 132 

09.09.2008 23 19 10 37 28 30 8 3 158 

10.09.2008 30 27 22 29 33 40 9 5 195 

11.09.2008 29 23 29 24 32 40 7 4 188 

12.09.2008 23 16 27 19 26 30 8 2 151 

13.09.2008 23 18 20 35 40 40 3 2 181 

14.09.2008 23 22 22 20 - - 5 2 94 

15.09.2008 14 16 26 22 21 20 7 4 130 

16.09.2008 31 19 28 44 33 33 7 3 198 

17.09.2008 33 30 22 40 36 43 8 3 215 

18.09.2008 38 26 34 21 37 30 8 2 196 

19.09.2008 31 26 21 17 27 28 5 4 159 

20.09.2008 24 16 29 28 78 44 5 3 227 

21.09.2008 30 19 15 26 - - 9 5 104 

22.09.2008 15 15 19 14 16 14 6 4 103 

23.09.2008 32 18 43 20 30 32 6 3 184 

24.09.2008 26 28 16 19 27 35 8 4 163 

25.09.2008 36 25 25 19 30 30 8 4 177 

26.09.2008 38 27 29 22 23 24 11 2 176 

27.09.2008 29 28 32 20 34 41 5 2 191 

28.09.2008 31 24 17 20 - - - - 92 

 
1174 878 916 979 1063 1101 267 128 6506 

                                                           
1
 The quality papers „Der Standard“ and „Die Presse“ do not offer Sunday issues and therefore are only published six times a week. 
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1.9 CONDUCT OF CODING 

The coding was conducted in a rotative manner by ten coders over a period of twelve months (June 

2010 to June 2011). The newspaper reports were coded by all ten coders, the TV reports by six 

coders. To minimize a structural, person-related bias of the coding results, the media outlets and the 

days of analysis were evenly allocated to the coders. Thus, every coder was assigned a maximum of 

15 and a minimum of 5 percent of the population of the media reports. The same limits were applied 

to each media outlet and each week under investigation. Because the coding of TV news items was 

conducted by only six coders, these limits were extended to 15 and 30 percent per newscast and 

week to achieve an even share of news items of the same news outlet and date among coders. Such 

a procedure minimizes the potential bias of the results caused by coder idiosyncrasies. 

 

Table 3: Coder Workload per News Outlet 

Coder News Outlet Total 

 
Kronen 
Zeitung 

Kleine 
Zeitung 

Kurier Österreich 
Der 

Standard 
Die Presse ZIB 

ATV 
aktuell  

Coder 1 
133 96 86 100 113 140 0 0 668 

11.3% 11.0% 9.4% 10.1% 10.6% 12.7% .0% .0% 10.3% 

Coder 2 
128 81 95 89 90 134 50 21 688 

10.9% 9.3% 10.4% 9.0% 8.5% 12.2% 18.7% 16.4% 10.6% 

Coder 3 
158 79 61 89 96 69 0 0 552 

13.5% 9.1% 6.7% 9.0% 9.0% 6.3% .0% .0% 8.5% 

Coder 4 
151 105 114 141 124 151 60 29 875 

12.9% 12.0% 12.4% 14.4% 11.7% 13.7% 22.5% 22.7% 13.4% 

Coder 5 
79 79 74 100 133 91 0 0 556 

6.7% 9.1% 8.1% 10.1% 12.5% 8.3% .0% .0% 8.5% 

Coder 6 
97 57 82 74 128 113 53 26 630 

8.3% 6.6% 9.0% 7.5% 12.0% 10.3% 19.9% 20.3% 9.7% 

Coder 7 
100 109 87 80 84 84 46 30 620 

8.5% 12.5% 9.5% 8.1% 7.9% 7.6% 17.2% 23.4% 9.5% 

Coder 8 
135 108 95 103 63 97 58 22 681 

11.5% 12.4% 10.4% 10.4% 5.9% 8.8% 21.7% 17.2% 10.5% 

Coder 9 
74 85 90 96 121 130 0 0 596 

6.3% 9.8% 9.8% 9.7% 11.4% 11.8% .0% .0% 9.2% 

Coder 10 
119 79 132 107 111 92 0 0 640 

10.1% 9.1% 14.4% 10.8% 10.4% 8.4% .0% .0% 9.8% 

Total 
1174 870 916 987 1063 1101 267 128 6506 

100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 
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Table 4: Coder Workload per Week Under Investigation 

Coder Week under Investigation Total 

 
1 2 3 4 5 6 

 

Coder 1 
164 154 78 139 74 59 668 

14.9% 12.6% 7.1% 12.6% 7.4% 6.0% 10.3% 

Coder 2 
117 113 112 158 129 59 688 

10.6% 9.2% 10.1% 14.3% 13.0% 6.0% 10.6% 

Coder 3 
67 139 108 84 66 88 552 

6.1% 11.4% 9.8% 7.6% 6.6% 9.0% 8.5% 

Coder 4 
170 174 138 138 118 137 875 

15.5% 14.2% 12.5% 12.5% 11.9% 14.0% 13.4% 

Coder 5 
121 97 64 74 88 112 556 

11.0% 7.9% 5.8% 6.7% 8.8% 11.4% 8.5% 

Coder 6 
62 119 130 97 127 95 630 

5.6% 9.7% 11.8% 8.8% 12.8% 9.7% 9.7% 

Coder 7 
102 83 94 105 138 98 620 

9.3% 6.8% 8.5% 9.5% 13.9% 10.0% 9.5% 

Coder 8 
141 138 127 85 65 125 681 

12.8% 11.3% 11.5% 7.7% 6.5% 12.7% 10.5% 

Coder 9 
77 65 138 146 73 97 596 

7.0% 5.3% 12.5% 13.2% 7.3% 9.9% 9.2% 

Coder 10 
79 140 115 78 117 111 640 

7.2% 11.5% 10.4% 7.1% 11.8% 11.3% 9.8% 

Total 
1100 1222 1104 1104 995 981 6506 

100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 
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The coding procedure was carried out assisted by a specifically programmed web form. 

 

Figure 5: Web Form 
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2 PROJECT TIME TABLE 

 

Figure 6: Project Time Table 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Planning Phase (04/2009 - 12/ 2009) 
 Statement of the Problem 

 Development of Hypotheses 

 Project Planning  

 

Development Phase (09/2009 - 04/2010) 
 Acquisition of the Source Material 

 Selection und Archiving of the Source Material 

 Development of Categories 

 Development of the Codebook 

Testing Phase (04/2010 - 05/2010)  
 Sample Coding by the Researchers 

 Revision 1 of the Codebook 

 Coder Training 1  

 Pretest 1 with Validity and Reliability Tests 

 Revision 2 of the Codebook 

 Coder Training 2 

 Pretest 2 with Validity and Reliability Tests 

 Coder Training 3 

 

Application Phase (06/2010 - 06/2011) 
 Coding 

 Retest 1 

 Coder Training 4 

 Retest 2 

 Coder Training 5 

 

Editing Phase (07/2011 - 09/2011) 
 Feedback Sessions with Coders 

 Coder Review 

 Data Cleaning and Control 

 Editing of the Data, Creation of the Data Sets, Documentation 
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3 VARIABLE SYNOPSIS 

 

Formal Characteristics of the Media Report  

V0  Report Identification 

V1  Coder’s ID Number 

V2  Date 

V3  Week 

V4  News Outlet 

V5  Layout of the Report 

V6  Length of the Report (Newspapers only) 

V7  Placing of the Report (Newspapers only) 

V8  Level of Visualization (Newspapers only) 

V9  Visualization Rate (Newspapers only) 

V10  Type of Visualization (Newspapers only) 

V11  Editorial Sections (Newspapers only) 

V12  Genre (Newspapers only) 

V13  Length of the Report (TV) 

V14  Genre (TV) 

 

Content-related Characteristics of the Media Report 

Generic Frame Indicators 

V15  Game Centrism 

V16  Contextuality 

V17  Dimensionality 

V18  Level of Commentation 

V19  Dramatization 

V20  Perspectivity 

V21  Mobilization 

V22  Prospectivity 

V23  Tonality 

V24  Conflict 

V25  Competence 

V26  Personalization 

V27  Privatization 

 

References to the Election 

V28  Reference to the Election 

 

References to Opinion Polls 

V29  Relevance of References to Opinion Polls 

V30  Type of References to Opinion Polls 
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Electoral Odds, Coalition Options and Speculations 

V31  Electoral Odds of Parties and Candidates 1 

V32  Evaluation of Electoral Odds 1 

V33  Electoral Odds of Parties and Candidates 2 

V34  Evaluation of Electoral Odds 2 

 

V35  Coalition Options and Speculations 1 

V36  Evaluation of Coalition Options 1 

V37  Coalition Options and Speculations 2 

V38  Evaluation of Coalition Options 2 

 

Main Topics  

V39  Main Topic (original) 

V40  Issue Reference (original) 

V41  Tonality of the Topic 

V42  Main Topic (aggregated) 

V43  Issue Reference (aggregated) 

 

Main Actors 

V44  Main Actor 1 

V45  Record Reference 1 

V46  Gender of individual Main Actor 1 

V47  Involvement Level of Main Actor 1 

V48  Evaluation of Main Actor 1 

V49  Initiator of the Evaluation of Main Actor 1 

V50  Traits of Main Actor 1 

V51  Evaluation of Traits of Main Actor 1 

 

V52  Main Actor 2 

V53  Record Reference 2 

V54  Gender of individual Main Actor 2 

V55  Involvement Level of Main Actor 2 

V56  Evaluation of Main Actor 2 

V57  Initiator of the Evaluation of Main Actor 2 

V58  Traits of Main Actor 2 

V59  Evaluation of Traits of Main Actor 2 
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V60  Main Actor 3 

V61  Record Reference 3 

V62  Gender of individual Main Actor 3 

V63  Involvement Level of Main Actor 3 

V64  Evaluation of Main Actor 3 

V65  Initiator of the Evaluation of Main Actor 3 

V66  Traits of Main Actor 3 

V67  Evaluation of Traits of Main Actor 3 

 

V68  Main Actor 4 

V69  Record Reference 4 

V70  Gender of individual Main Actor 4 

V71  Involvement Level of Main Actor 4 

V72  Evaluation of Main Actor 4 

V73  Initiator of the Evaluation of Main Actor 4 

V74  Traits of Main Actor 4 

V75  Evaluation of Traits of Main Actor 4 

 

V76  Main Actor 5 

V77  Record Reference 5 

V78  Gender of individual Main Actor 5 

V79  Involvement Level of Main Actor 5 

V80  Evaluation of Main Actor 5 

V81  Initiator of the Evaluation of Main Actor 5 

V82  Traits of Main Actor 5 

V83  Evaluation of Traits of Main Actor 5 

 

Top-Candidates and Parties 

V84  Visibility Faymann 

V85  Evaluation Faymann 

V86  Visual Identification Faymann 

 

V87  Visibility SPÖ 

V88  Evaluation SPÖ 

 

V89  Visibility Molterer 

V90  Evaluation Molterer  

V91  Visual Identification Molterer 

 

V92  Visibility ÖVP 

V93  Evaluation ÖVP  
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V94  Visibility Strache 

V95  Evaluation Strache  

V96  Visual Identification Strache 

 

V97  Visibility FPÖ 

V98  Evaluation FPÖ  

 

V99  Visibility Van der Bellen 

V100  Evaluation Van der Bellen  

V101  Visual Identification Van der Bellen 

 

V102  Visibility Grüne 

V103  Evaluation Grüne  

 

V104  Visibility Haider 

V105  Evaluation Haider  

V106  Visual Identification Haider 

 

V107  Visibility BZÖ 

V108  Evaluation BZÖ  

 

V109  Visibility Dinkhauser 

V110  Evaluation Dinkhauser 

V111  Visual Identification Dinkhauser  

 

V112  Visibility Liste Fritz 

V113  Evaluation Liste Fritz 

 

V114  Visibility Adam 

V115  Evaluation Adam 

V116  Visual Identification Adam  

 

V117  Visibility Die Christen 

V118  Evaluation Die Christen 

 

V119  Visibility Messner 

V120  Evaluation Messner 

V121  Visual Identification Messner  

 

V122  Visibility KPÖ 

V123  Evaluation KPÖ  

 

V124  Visibility Schmidt 

V125  Evaluation Schmidt 

V126  Visual Identification Schmidt  
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V127  Visibility LIF 

V128  Evaluation LIF  

 

V129  Visibility Auerbach 

V130  Evaluation Auerbach 

V131  Visual Identification Auerbach  

 

V132  Visibility RETTÖ 

V133  Evaluation RETTÖ
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4 RELIABILITY AND VALIDITY TESTS 

4.1 THE TESTING PROCEDURE 

The quality and applicability of the coding scheme is tested by a series of pre- and retesting 

procedures. The testing procedure consists of two levels. On the one hand, the validity of the coding 

is measured. Thereby, the coding of team is compared to the coding of the principal investigator to 

capture the concordance of the coding concept applied by them. By so doing, the question whether 

the coding scheme measures what it was meant to measure can be answered. On the other hand, 

the inter-coder reliability is captured. This measure captures the pairwise concordance among 

coders. Holsti’s reliability coefficient was applied to measure both validity and reliability, as this 

measure is applicable for both testing procedures and can be applied for all scales of measure. 

Additionally, Holsti can be applied to random-based testing procedures. In both tests, the analysis 

aimed for a threshold of 0,700 (Holsti): Additionally, it was decided to only proceed with the coding if 

at least 95 percent of all variables exceed the threshold of validity and reliability. These minimum 

requirements are valid for both pre- and retests (see below). All variables which do not exceed the 

threshold in the two testing procedures are marked as such or were rather aggregated to a higher 

level (e.g. the topic categories and issue references). This procedure ensures analytical applicability. 

 

4.1.1 Quality Management I - Pretests 

In order to test the codebook, the researchers conducted sample coding. Thereafter, the codebook 

was adjusted accordingly and the coder training round 1 took place. This training session lasted 

several days. When the pretests attained satisfying validity and reliability results (≥ 0.700 Holsti) for 

more than 95% of the variables in both testing procedures, the coding of the investigation material 

started. In order to maximize the successful implementation of the concept and the conformities of 

the coding, the pretests were conducted in two waves. The second training round took place after 

the first pretest and the third training round was scheduled after the second pretest. 

 

4.1.2 Quality Management II - Retests 

In order to control the stability of the validity and reliability, two retests took place in the course of 

the coding. Retest 1 was accomplished individually by each coder after he or she reached the one-

third-mark of the whole coding. Consequently, Retest 2 was conducted after each coder reached the 

two-third-mark of the individual coding workload. Such a retesting procedure allows controlling for 

the quality of the coding as well as for eventually occurring changes in the individual understanding 

of the coding concepts over time.  

In total, five coder training rounds were conducted – three of them before the start of the coding in 

the course of the two-step pretest phase and two individual training and discussion rounds after the 

respective retests. 
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In total, seventy randomly selected media reports drawn from all relevant news outlets and all 

journalistic styles were considered by the testing procedure. This corresponds to a sum of about 

92,400 coding decisions that tested before and during the coding process. 

 

4.2 RESULTS OF THE RELIABILITY AND VALIDITY TESTS 

The following results of the validity and reliability tests show Holsti coefficients. The unadjusted 

intercoder reliability coefficients range from 0.66 to 0.99 and the adjusted values from 0.69 to 0.99.2 

The adjusted and unadjusted results for the validity range from 0.75 to 0.99. Additionally, mean 

values for the results of the validity and reliability tests were calculated: The average unadjusted 

intercoder reliability amounts to 0.87 and the average adjusted reliability results in a score of 0.87. 

For the validity (both for the unadjusted and the adjusted) an average value of 0.90 was calculated. 

The lowest validity and reliability scores concern the variable “main topic”. This can be mainly 

explained by the multilevel-conception and the huge number of categories and sub-categories in the 

topic catalogue (see Appendix A in the Codebook of the study). For improving the quality, the coding 

of this variable was subsequently aggregated to a smaller number of categories. Correspondingly, the 

validity and reliability measures were recalculated accordingly. 

 

Example of the Subsequent Aggregation of Main Topics: 

ORIGINAL CODING (original, unadjusted): 
 
1610 Tax Reform (in general) 
1620 Taxation of the Middle Class 
1630 Taxation of Small and Middle Income 
1640 Types of Taxes 
1650 Value-added Tax on Food 
1660 Value-added Tax on Medication 

 COMPRESSING 
(aggregated, adjusted): 
 
1600 Taxes  
 

 

Due to the aggregation, satisfying validity and reliability scores were achieved (see detailed results of 

the testing procedures below). This allows an uncritical analytical usage of these variables (main 

topic, issue reference). 

  

                                                           
2 Unadjusted reliability and validity data refer to the originally coded variables. Subsequent aggregation of the main topic and the issue 
reference variables result in new validity and reliability data (adjusted). 
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4.2.1 Overview of Testing Results  

     

 Average Reliability (total)1   0.87 

 Range of Reliability (unadjusted)   0.66 - 0.99 

 Range of Reliability (adjusted)   0.69 - 0.99 

 Average Validity (total)1    0.90 

 Range of Validity (unadjusted)   0.75 - 0.99 

 Range of Validity (adjusted)   0.75 - 0.99 
 
1 In regard to the total reliability and total validity, there is no difference between the unadjusted and adjusted data. 

 

4.2.2 Testing of Formal Characteristics of the Media Report  

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V0 Report Identification -1 - - 

V1 Coder’s ID Number - - - 

V2 Date 7202/7903 0.99 0.99 

V3 Week - - - 

V4 News Outlet 720/790 0.99 0.99 

V5 Layout of the Report 720/790 0.99 0.99 

V6/V13 Length of the Report5 720/790 0.99 0.99 

V7 Placing of the Report4 (newspapers) 400/440 0.98 0.96 

V8 Level of Visualization4 (newspapers) 660/720 0.96 0.95 

V9 Visualization Rate4 (newspapers) - - - 

V10 Type of Visualization4 (newspapers) 660/720 0.97 0.96 

V11 Editorial Sections4 (newspapers) 660/720 0.95 0.94 

V12/14 Genre (newspapers /TV) 720/790 0.94 0.93 

 
1 no reliability-and validity scores available, as this variable was generated automatically and was not part of the human coding process 
2 Number of cases in the reliability test 
3 Number of cases in the validity test 
4 Captured for newspaper reports only 
5 Length/Size for newspaper reports captured in mm2 and in seconds for TV news reports 
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4.2.3 Testing of Content-Related Characteristics of the Media Report  

Generic Frame Indicators 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V15 Game Centrism 720/790 0.84 0.78 

V16 Contextuality 720/790 0.80 0.72 

V17 Dimensionality 720/790 0.80 0.74 

V18 Level of Commentation 720/790 0.90 0.82 

V19 Dramatization 720/790 0.77 0.71 

V20 Perspectivity 720/790 0.78 0.70 

V21 Mobilization 720/790 0.86 0.79 

V22 Prospectivity 720/790 0.86 0.77 

V23 Tonality 720/790 0.87 0.77 

V24 Conflict 720/790 0.84 0.76 

V25 Competence 720/790 0.81 0.71 

V26 Personalization 720/790 0.85 0.79 

V27 Privatization 720/790 0.80 0.77 

 

References to the Election 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V28 Reference to the Election 720/790 0.96 0.93 

 

References to Opinion Polls 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V29 Relevance of References to Opinion Polls 720/790 0.98 0.97 

V30 Type of Reference to Opinion Polls 720/790 0.97 0.97 

 

Electoral Odds, Coalition Options and Speculations 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V31/331 Electoral Odds of Parties and 

Candidates 1-2 

1440/158

0 

0.92 0.92 

V32/34 Evaluation of Electoral Odds 1-2 1440/158

0 

0.92 0.91 

V35/37 Coalition Options and Speculations 1-2 1440/158

0 

0.98 0.97 

V36/38 Evaluation of Coalition Options 1-2 1440/158

0 

0.96 0.95 

 
1 Here, validity and reliability testing results of variables coded analogously were not shown separately, but combined. The precondition for 

this procedure, however, is the fact that reliability and validity scores of every single variable lies above the threshold of 0.70. 
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Issues of the Report 

VAR Name of the Variable Cases Validity Holsti Reliability  Holsti 

V39 Main Topic (original) 720/790 0.75 0.661 

V40 Issue Reference (original) 720/790 0.86 0.81 

V41 Tonality of the Topic 720/790 0.75 0.691 

V42 Main Topic (aggregated) 720/790 0.81 0.75 

V43 Issue Reference (aggregated) 720/790 0.87 0.83 

 
1 Score lies below the threshold of 0.70. Due to the compression on a higher main topic level, sufficient validity and reliability scores, both 

for the main topic and for the issue reference, can be achieved. Such an aggregation could not be applied for the tonality of the main topic. 

 

Main Actors 1-5 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V44/52/60/68/76 Main Actor 1-5 3600/3950 0.85 0.81 

V45/53/61/69/77 Record Reference 1-5 3600/3950 0.94 0.90 

V46/54/62/70/78 Gender 1-5 3600/3950 0.96 0.95 

V47/55/63/71/79 Involvement level 

Main Actor 1-5 

3600/3950 0.83 0.77 

V48/56/64/72/80 Evaluation of Main Actor 1-5 3600/3950 0.88 0.85 

V49/57/65/73/81 Initiator of the Evaluation of 

Main Actor 1-5 

3600/3950 0.86 0.81 

V50/58/66/74/82 Traits of Main Actor 1-5 3600/3950 0.92 0.89 

V51/59/67/75/83 Evaluation of Traits of Main 

Actor 1-5 

3600/3950 0.90 0.93 

 

Top-Candidates and Parties 

VAR Name of the Variable Cases Validity Holsti Reliability Holsti 

V84/89/94/99/104/ 

109/114/119/124/

129 

Visibility of Top-

Candidate  1-10 

7200/7900 0.99 0.99 

V85/90/95/100/105/ 

110/115/120/125/

130 

Evaluation of Top-

Candidate 1-10 

7200/7900 0.97 0.96 

V86/91/96/101/106/ 

111/116/121/126/

131 

Visual Identification of 

Top-Candidate 1-10 

7200/7900 0.97 0.97 

V87/92/97/102/107/ 

112/117/122/127/

132 

Visibility of Party 1-10 7200/7900 0.98 0.98 

V88/93/98/103/108/ 

113/118/123/128/

133 

Evaluation of Party 1-10  7200/7900 0.95 0.94 
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5 VARIABLE STRUCTURE AND CONDUCTION OF FILTERS 

 

Figure 7: Overview of the Variable Structure 
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V28 Reference to the Election 

V30 Type of Reference to Opinion Polls 

V29 Relevance of References to Opinion Polls 

V32/34 Evaluation of Electoral Odds 1-2 

V31/33 Electoral Odds 1-2 

V36/38 Evaluation of Coalition Options 

1-2  

V35/37 Coalition Options 1-2 

V40 Issue Reference (original) 

V39 Main Topic (original) 

V41 Tonality of the Topic 

V45/53/61/69/77 Record Reference 1--5 

V44/52/60/68/76 Main Actor 1-5 

V46/54/62/70/78 Gender 1-5 

V47/55/63/71/79 Involvement level 1-5 

 
V48/56/64/72/80 Evaluation 1-5 

55555Hauptakteure 

V49/57/65/73/81 Initiator Evaluation 1-5 

Bewertung Hauptakteure 
V50/58/66/74/82 Traits 1-5 

Hauptakteure 
V51/59/67/75/83 Evaluation 1-5 

Eigenschaften Hauptakteure 

V85/90/95/100/105/110/115/120/125/130 

Evaluation of Top-Candidate 1-10 

V84/89/94/99/104/109/114/119/124 /129 
Visibility of Top-Candidate 1-10 
 

V86/91/96/101/106/111/116/121/126/ 131 

Visual Identification of Top-Candidate 1-10 

V87/92/97/102/107/112/117/122/127/132 

Visibility of Party 1-10 

V88/93/98/103/108/113/118/123/128/133 

Evaluation of Party 1-10 

V42 Main Topic (aggregated) 

V43 Issue Reference (aggregated) 

V25 Competence 
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6 CODING SCHEME 

V0 – REPORT IDENTIFICATION 

Automatically generated variable. 

Coding Scheme: 

Natural number from 1 to 6506 

e.g.: 0012 

 

V1 – CODER’S ID NUMBER  

Every Coder is ascribed an identification number, which has to be entered at the beginning of the 

coding process.  

Coding Scheme: 

1 Coder 1: Edina Nozinovic 

2 Coder 2: Elisabeth Grohsmann 

3 Coder 3: Franz-Josef Brettermeier 

4 Coder 4: Juliane Nagiller 

5 Coder 5: Jürgen Vonbank 

6 Coder 6: Lea Hetfleisch 

7 Coder 7: Manuel Innerhofer 

8 Coder 8: Marlene Lackner 

9 Coder 9: Mathias Rentzsch 

10 Coder 10: Matthias Sauermann 

 

V2 – DATE 

e.g.: 21.09.2008 (day/month/year) 

 

V3 – WEEK 

Automatically generated variable. 

 

1 Week 1 (Newspapers 22.09.-28.09.2008; TV newscasts 21.09.-27.09.2008) 

2 Week 2 (Newspapers 15.09.-21.09.2008; TV newscasts 14.09.-20.09.2008) 

3 Week 3 (Newspapers 08.09.-14.09.2008; TV newscasts 07.09.-13.09.2008) 

4 Week 4 (Newspapers 01.09.-07.09.2008; TV newscasts 31.08.-06.09.2008) 

5 Week 5 (Newspapers 25.08.-31.08.2008; TV newscasts 24.08.-30.08.2008) 

6 Week 6 (Newspapers 18.08.-24.08.2008; TV newscasts 17.08.-23.08.2008) 
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V4 – NEWS OUTLET 

1 Neue Kronen Zeitung 

2 Kleine Zeitung 

3 Kurier 

4 Österreich 

5 Der Standard 

6 Die Presse 

7 Zeit im Bild 19:30 Uhr 

8 ATV aktuell 19:20 Uhr 

 

V5 – LAYOUT OF THE REPORT 

0 No lead story 

1 Lead story 

 

V6 – LENGTH OF THE REPORT (NEWSPAPERS ONLY) 

e.g.:  5,412.23 mm² = Code “5412” 

 

V7 – PLACING OF THE REPORT (NEWSPAPERS ONLY) 

e.g.: Page 4 = Code “4” 

 

V8 – LEVEL OF VISUALIZATION (NEWSPAPERS ONLY) 

e.g.: Overall size of visual elements: 4500 mm² = Code “4500” 

No visualization= Code “0” 

 

V9 – VISUALIZATION RATE (NEWSPAPERS ONLY) 

Automatically generated variable – share of visual elements of a report (percentage of the total size). 

 

e.g.: Length of the report = 54,312 mm2; Level of visualization = 24,212 mm2; 24,212x100/54,312 = 

44.58% 

  



 
 
Technical Report Media Analysis Austrian Elections 2008  32 

V10 – TYPE OF VISUALIZATION (NEWSPAPERS ONLY) 

1  Photos 

2  Charts and figures 

3 Caricatures/Cartoons 

4  Drawings and sketches 

5  Pictograms, symbols, logos 

6  Excerpts of documents 

7  Photos of the author 

8  Other illustrations 

99 Coding requirements are not met 

 

V11 – EDITORIAL SECTIONS (NEWSPAPERS ONLY) 

1 Front page 

2 “Issue of the Day” page 

3 Politics 

4 Economy 

5 Local news 

6 Editorial, commentary and letter to the editor’s pages 

7 Culture and communication 

8 Sports 

9 Special supplement 

10 Other section 

 

V12 – GENRE (NEWSPAPERS ONLY)  

1 Teaser 

2 Cover headline 

3 Cover picture with caption 

4 Cover report 

5 Cover headline/-report with cover illustration 

6 News report 

7 Short news in a compiled overview 

8 Commentary, column, gloss, editorial 

9 Interview, discussion 

10 Cartoon, caricature 

11 Press commentary, reprinting from other news outlets 

12 Picture with caption inside the newspaper 

13 Letter to the editor 

14 Other genre 
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V13 – LENGTH OF THE REPORT (TV) 

e.g.: 92 seconds = Code “92” 

 

V14 – GENRE (TV) 

1 Anchor report 

2 Visualized anchor report 

3 Film report without original sound bites 

4 Film report with original sound bites 

5 Trailer report 

6 Interview 

7 Discussion 

8 Journalistic analysis or commentary 

9 Other genre 

 

V15 – GAME CENTRISM 

0 Not applicable 

1 Rather game-centered 

2 Balanced/ambivalent 

3 Rather policy/polity-centered 

 

V16 – CONTEXTUALITY 

0 Not applicable 

1 Rather episodic/de-contextualized 

2 Balanced/ambivalent 

3 Rather thematic/contextualized 

 

V17 – DIMENSIONALITY 

0 Not applicable 

1 Rather one-dimensional 

2 Balanced/ambivalent 

3 Rather multi-dimensional 
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V18 – LEVEL OF COMMENTATION 

0 Not applicable 

1 Rather interpretative-commentating 

2 Balanced/ambivalent 

3 Rather descriptive  

 

V19 – DRAMATIZATION 

0 Not applicable 

1 Rather dramatized 

2 Balanced/ambivalent 

3 Rather unemotional/sober 

 

V20 – PERSPECTIVITY 

0 Not applicable 

1 Rather retrospective 

2 Balanced/ambivalent 

3 Rather prospective 

 

V21 – MOBILIZATION 

0 Not applicable 

1 Rather demobilizing 

2 Balanced/ambivalent 

3 Rather mobilizing 

 

V22 – PROSPECTIVITY 

0 Not applicable 

1 Rather pessimistic 

2 Balanced/ambivalent 

3 Rather optimistic 

 

V23 – TONALITY 

0 Neutral 

1 Rather negative tonality 

2 Balanced/ambivalent 

3 Rather positive tonality 
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V24 – CONFLICT 

0 Not applicable 

1 Rather conflict-centered 

2 Balanced/ambivalent 

3 Rather consensus-centered 

 

V25 – COMPETENCE 

0 Not applicable 

1 Rather default- and incompetence-centered 

2 Balanced/ambivalent 

3 Rather achievement- and competence-centered 

 

V26 – PERSONALIZATION 

0 Not applicable 

1 Rather personalized/individualized 

2 Balanced/ambivalent 

3 Rather institutionalized/collective 

 

V27 – PRIVATIZATION 

0 Not applicable 

1 Rather privatized context 

2 Balanced/ambivalent 

3 Rather professional and political context 

99 Coding requirements are not met 

 

V28 – REFERENCE TO THE ELECTION 

0 No explicit reference to the “election” 

1 Explicit reference to the “election” 

 

V29 – RELEVANCE OF REFERENCES TO OPINION POLLS 

0 No reference to opinion polls 

1 Minor relevance of opinion polls 

2 Mid-level relevance of opinion polls 

3 Central relevance of opinion polls 
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V30 – TYPE OF REFERENCE TO OPINION POLLS 

1 Horse race-centered opinion polls 

2 Topic/issue-centered opinion polls 

3 Opinion polls centered on forms of electoral behavior 

4 Election stock markets 

5 Not representative opinion polls 

6  Opinion polling in general 

7  Other references to opinion polls 

99 Coding requirements are not met 

 

V31/33 – ELECTORAL ODDS OF PARTIES AND CANDIDATES 1-2  

0 No electoral odds addressed 

1 Electoral odds of the SPÖ 

2 Electoral odds of the ÖVP 

3 Electoral odds of the FPÖ 

4 Electoral odds of the Greens 

5 Electoral odds of the BZÖ 

6 Electoral odds of the other Parties 

10 Electoral odds of Faymann 

11 Electoral odds of Molterer 

12 Electoral odds of Strache 

13 Electoral odds of Van der Bellen 

14 Electoral odds of Haider 

15 Electoral odds of other candidates 

 

V32/34 – EVALUATION OF ELECTORAL ODDS 1-2 

0 Neutral/no evaluation 

1 Rather negative evaluation of the electoral odds 

2 Ambivalent evaluation of the electoral odds 

3 Rather positive evaluation of the electoral odds 

99 Coding requirements are not met  

 

V35/37 – COALITION OPTIONS AND SPECULATIONS 1-2 

0 No coalition options or speculations addressed  

1 Grand Coalition 

2 SPÖ-FPÖ 

3 ÖVP-FPÖ 

4 SPÖ-Greens 

5 ÖVP-Greens 

6 ÖVP-FPÖ-BZÖ 
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7 Other coalition options or speculations addressed 

 

V36/38 – EVALUATION OF COALITION OPTIONS 1-2 

0 Neutral 

1 Rather negative evaluation of the coalition option 

2 Ambivalent evaluation of the coalition option 

3 Rather positive evaluation of the coalition option 

99 Coding requirements are not met 

 

V39 – MAIN TOPIC (ORIGINAL) 

The applied, detailed topic categories and their codes can be found in the Topic Catalogue (Appendix 

A of the Codebook). 

Codes 1000-8800 

 

V40 – ISSUE REFERENCE (ORIGINAL) 

0  No issue reference recognizable 

1000-4730  Policy issues (policy) 

5200-6000 Issues of political structure and culture (polity) 

6500-6640 Electoral issues (polity) 

99  Coding requirements are not met 

 

V41 – TONALITY OF THE TOPIC 

0 Neutral/no evaluation 

1 Rather negative tonality 

2 Balanced/ambivalent 

3 Rather positive tonality 

 

V42 – MAIN TOPIC (AGGREGATED) 

Here, the main topic and its coding on levels 2 and 3 are aggregated and the categories on level 1 are 

captured. [Codes see Appendix A] 
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V43 – ISSUE REFERENCE (AGGREGATED) 

0  No issue reference recognizable 

1000-4730  Policy issues (policy) 

5200-6000 Issues of political structure and culture (polity) 

6500-6640 Electoral issues (polity) 

99  Coding requirements are not met 

 

V44/52/60/68/76 – MAIN ACTOR 1-5 

0  No main actor addressed 

100 – 7920 Main actors according to Actors’ Catalogue (Appendix B of the Codebook) 

 

V45/53/61/69/77 – RECORD REFERENCE 1-5 

0 No record reference 

1 Yes, record reference 

99  Coding requirements are not met 

 

V46/54/62/70/78 – GENDER OF INDIVIDUAL MAIN ACTOR 1-5 

0 Male 

1 Female 

99 Coding requirements are not met 

 

V47/55/63/71/79 – INVOLVEMENT LEVEL OF MAIN ACTOR 1-5 

0 Not applicable 

1 Rather active involvement 

2 Ambivalent 

3 Rather passive involvement 

99 Coding requirements are not met 

 

V48/56/64/72/80 – EVALUATION OF MAIN ACTOR 1-5 

0 Neutral, no evaluation 

1 Rather negative evaluation 

2 Balanced/ambivalent 

3 Rather positive evaluation 

99 Coding requirements are not met 
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V49/57/65/73/81 – INITIATOR OF THE EVALUATION OF MAIN ACTOR 1-5 

0 Initiator of the evaluation not clearly identifiable 

1 Journalist/Media outlet 

2 Expert 

3 The addressed actor him-/herself 

4 Author of letter to the editor 

5 SPÖ (Party and party representatives) 

6 ÖVP (Party and party representatives) 

7 FPÖ (Party and party representatives) 

8 Die Grünen (Party and party representatives) 

9 BZÖ (Party and party representatives) 

10 Liste Fritz (Party and party representatives) 

11 Die Christen (Party and party representatives) 

12 KPÖ (Party and party representatives) 

13 LIF (Party and party representatives) 

14 RETTÖ (Party and party representatives) 

15 Other political actor 

16 Other initiator 

99 Coding requirements are not met 

 

V50/58/66/74/82 – TRAITS OF MAIN ACTOR 1-5 

0 Not applicable 

1 Expertise 

2 Leadership 

3 Character 

4 Appearance 

99 Coding requirements are not met 

 

V51/59/67/75/83 – EVALUATION OF TRAITS OF MAIN ACTOR 1-5 

0 Neutral, no evaluation 

1 Rather negative evaluation 

2 Balanced/ambivalent 

3 Rather positive evaluation 

99 Coding requirements are not met 

 

V84/89/94/99/104/109/114/119/124/129 – VISIBILITY OF TOP-CANDIDATE 1-10  

0 Not visible 

1 Visible 
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V85/90/95/100/105/110/115/120/125/130 – EVALUATION OF TOP-CANDIDATE 1-10 

0 Neutral, no evaluation 

1 Rather negative evaluation 

2 Balanced/ambivalent 

3 Rather positive evaluation 

99 Coding requirements are not met 

 

V86/91/96/101/106/111/116/121/126/131 – VISUAL IDENTIFICATION OF TOP-

CANDIDATE 1-10 

0 Not visually identifiable 

1 Visually identifiable 

99 Coding requirements are not met 

 

V87/92/97/102/107/112/117/122/127/132 – VISIBILITY OF PARTY 1-10 

0 Not visible 

1 Visible 

 

V88/93/98/103/108/113/118/123/128/133 – EVALUATION OF PARTY 1-10 

0 Neutral, no evaluation 

1 Rather negative evaluation 

2 Balanced/ambivalent 

3 Rather positive evaluation 

99 Coding requirements are not met 



 
 
Technical Report Media Analysis Austrian Elections 2008  41 

7 CONTACT 

 

 

Project Management 
 

Maga. Iris Höller 

AUTNES – Innsbruck | Media Side 

Projekt “Mass Media Coverage and Effects“ 

FWF-Projektnummer: S10904-G11 

Austrian National Election Study 

Department of Political Science 

UNIVERSITY OF INNSBRUCK - AUSTRIA  

 

ICT-Technologiepark, 1.OG Nord 

Technikerstraße 21 a 

A-6020 Innsbruck 

Telefon +43 (0) 512 / 507 - 38205 

Fax +43 (0) 512 / 507 - 38299 

E-Mail Iris.Hoeller@uibk.ac.at 

 

mailto:Iris.Hoeller@uibk.ac.at

